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                                                                   Economic concepts
According to (Andrew B., 2016). The understanding of the economics is hardly seems to be important, for instance, in balancing of the budget of the household or even obtaining skills on how to drive a car. Though, the economics has some effects on the moments of our lives since, at its heart, it is the choice study as well as the way we make them exist. There are various concepts of economics which includes: scarcity, supply and demand, cost and benefit among others.
                                                                         Scarcity
Scarcity is the most basic concept in the economics, and it is more factual as compared to any other kind of distribution. In short, the world has a minimum means of meeting the wants which are unlimited, thus there is normally a choice to be established.  For instance, there is solely so much wheat which is grown annually. A given number of people need bread, other people are after cereal; some other people are in need of bear and forth. Only so much of a single product which is able to be made due to wheat scarcity. How do we know the amount of flour which has to be made for the bread: Or, very vital, how much to make beer? One of the solutions is the market system. 
                                                                  Supply and Demand
The system of the market is driven by the demand as well as supply. Take an example of beer, this implies that beer is high. Let’s assume that people are after high amounts of beer, suggesting that the beer demand is high. This demand implies that more can be charged for the beer, thus they can make a good amount of money on average by the means of converting wheat to beers compared to changing the same wheat to flour. A large number of people then begin to make beer and, after few cycles of production, there is a higher amount of beer on the market which causes their prices to plummet. In the same instance, the flour price continues to maximize as the supply goes down, thus more producers are in the position of buying up the wheat purposely to make wheat flour and so on. 
The example of the two products, beer from wheat and wheat flour as simplified and extreme example that hardly encapsulate the good act of balancing that the demand and supply. Generally, the market has much responsive as compared to the real life, and real supply is a shock which is rare, at least ones resulted by the market, which are not easy to find. On the primary level, the demand and supply aids in explaining the reason as to why the product before is less or half the price of the preceding period. The demand and supply is one of the most important concepts of the economics and it is the cornerstone of the economy of the market. The graphs below shows the demand and supply for beer:
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The demand for beer is how much quantity of beer is desired by the consumers. The quantity of beer demanded is the amount of beer that the consumers are able to buy willingly at a given price; which is the relationship between price and beer demanded which is called demand relationship. 
                                                            Shift in Supply for Beer
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Supply here stands for the amount of beer that the breweries are able to offer. The quantity of beer supplied is the amount of beer breweries which they are willing to supply the moment they are getting certain price. The correlation between the amount of beer supplied and the price. 
                                                            Costs and Benefit
The concept of benefits and costs includes large area of the economics that has something concerning rational expectations as well as the rational choices. At any given moment, people are more likely to come up with the choices that benefit them the most, with minimal cost, or, alternatively, the cost that gives maximum benefits as compared to its real costs. In reference to the same product, beer, the world breweries will hire maximum number of the employees so as to be in the position of making more beer, only where the beer price as well as the volume of sales is able to justify the costs added to the payrolls well as the materials which are required to brew more beer. In the same way, the consumers will choose the best beer they are able to afford, not, for any given reason, the best tasting beer. 
                                            Taxes and consumer or producer surplus
According to (Jim M., 2016). The beer industry for America contributes almost $350 billion to the economy as well as supporting over 2.2 million of the jobs in America. Though, on average, more that forty percent of what most of the drinkers of the American beer pay for the beers which goes toward state, federal as well as the local taxes, from the exercise to the sales consumption taxes, in addition to the normal taxes for the business. That leads to the taxes to be most expensive ingredient to beer presently. 
In reference to (Wane B., 2016). Consumer surplus is the difference which exists between the willingness of the consumer and the ability to pay for the beer and the services provided from the same good and what is really paid, which is the market price. The diagram below illustrates the consumer surplus:
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According to (Matt Y., 2013). In beer explanation, the concept diagram above has to be put into the use. Jared, a student from a certain university, like going out on Fridays. On any given Friday evening, he needs the first beer to the extent that he is willing to pay $6 for a bottle. The moment he downs that first bottle of beer at a go, the following will not bring him as much satisfaction as the first bottle and he is in the position of paying $5 for the second bottle. Jared will only get another third bottle of beer if its price is at $4. This will bring him pretty close to throwing up thus he would only buy it if the price is at $3. These are points A, B, C and D. These show the amount each bottle of beer is valued by Jared as a consumer or alternatively, how much ‘satisfaction’/happiness’ in terms of money each beer would give. 
The moment Jared goes to the bar, he is able to see the price of beer at $4 for every bottle. The moment he is buying his first bottle, how much Jared is able and willing to pay? $6. How much does he pay? $4. By considering the consumer surplus definition, one can say that the consumer surplus from the first beer was $6-$4=$2. Will Jared buy the second beer? He is valuing it at $5 as well as the price is $4, implying he will. And the consumer surplus got from it? $1 ($5-$4). Third beer? Of course! Since Jared values the beer at $4 and it costs $4. Though, the addition to the consumer surplus will be zero. The price is $4. Jared will not buy the fourth beer. Jared, in his thinking is, ‘marginal benefit he gets from the next beer will be $3 though it would cost him $4. This buying will thus be irrational. The graph below shows consumer surplus which is the area of the rectangle A,B and C. 
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